Let product innovation prevail
(over platform innovation)

Maintain diversity (as in Dow)
in digital cases

Let the customer decide (not
the gatekeeper)



Institutional economics

Competition as a process
of rivalry

Price competition bias in
tools



More (pioneering) cases

Balancing novelty and
sanctions

Evolutionary approach



Prof. Dr. Rupprecht Podszun
Heinrich Heine University Dusseldorf

Blog: www.d-kart.de



