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Four-step competition law compliance process

STEP 1: Risk Identification

Identify the key cc v compliance risks faced by
r busine es¢ d upon the nature and size

STEP 4: Review Risk

Identification

Review steps 110 3 and your
commitment to compliance
regularly, to ensure that your
business has an effective
compliance culture. Some
businesses review their
compliance efforts on an annual
basis, others review less frequently.
There may be occasions when you
should consider a review outside
the regular cycle, such as when
taking over another business or if
you are subject to a competition
law investigation.

Core: Commitment to compliance (from the top down)

Senior management, especially the board, must demonstrate an unequivocal
commitment to competition law compliance. Without this commitment, any
competition law compliance efforts are unlikely to be successful.
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STEP 2: Risk assessment

Work out how serious the
identified risks are. Often it is
simplest to rate them as low,
medium or high. Businesses in
particular should consider
assessing which employees are

in high risk areas. These may
include employees who are likely
to have contact with competitors
and employees in sales and
marketing roles.

STEP 3: Risk mitigation

Set up policies, procedures and
training to ensure that the risks
you have identified do not occur,
and how to detect and deal with
them if they do. What is most
appropriate to do will depend on
the risks identified and the
likelihood of the risk occurring.
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How much do business know about competition law?

75%

Think competition
law provides a level
playing field
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Recent cases “Lifting the Lid”
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Lessons from CMA cases
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m the recipient of some
information this morning... &
it gives us an idea of "

where we are... Well it’s a
fine balancing act, it’s a
judgement isn’t it... ”

Estate agents
collusion on fees:
2 cases (2015 & 2017)

Fines of over £1.1m

Director
disqualification

Steel tank suppliers

sharing information:

fines of over £2.6mil

Director level
responsibility

Amazon sellers fixing
prices of merch:
Fines of over £160,000

Fine uplift for director
iInvolvement

Director disqualification



Motivating compliance CMA &«
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Useful resources to help businesses

COMPETING FAIRLY IN BUSINESS  cya®
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Short films At-a-glance guides Online quiz Case studies
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Competition Law Risk
A Short Guide

Short Risk Guide 60-second summaries

% Click headings to access online



https://www.youtube.com/playlist?list=PLJREEEp2I-xekJrmVFH-X21S-uHTG_R4x
https://www.gov.uk/government/publications/competing-fairly-in-business-at-a-glance-guide-to-competition-law
https://maxcma.typeform.com/to/MQJ1s0
https://www.gov.uk/government/publications/competition-law-risk-a-short-guide
https://www.gov.uk/government/case-studies/competition-law-case-studies
https://www.gov.uk/search?q=60-second+summary&filter_organisations%5B%5D=competition-and-markets-authority
http://www.gov.uk/cma/competing-fairly-in-business
https://www.gov.uk/government/collections/competition-and-consumer-law-compliance-guidance-for-businesses
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Real-life examples

Is your business competing fairly?
a
ama®
Certain behaviours are illegal under competition law. = .
Do you know where you, or your competitors, may be at risk? @D . .
v yosary PO M : “_.I'm trying to think to myself with
the size of the market, is it worth the
Take our 2 minute quiz to see how much you know about competition law. isk that take sitti ! havine th
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Website and social media advertising

IT MIGHT BE TEMPTING BUT IT’S ILLEGAL IN THE END, THE DON'T RISK IT. GET THE FACTS:
TO DISCUSS PRICES AND UNFAIR PROFITS AREN'T G-OV.UK/STOPCARTELS
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https://www.youtube.com/watch?v=ndwO9sm3DLI&t=4s&list=PLJREEEp2I-xekJrmVFH-X21S-uHTG_R4x&index=7
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