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I ncom e generated by retail banking in the European Union m em ber countr ies: 
the figures set out in the EU Com m ission s I nter im Report I I 

 
Current 

Accounts and Related Services     

On 17 July last , the European Com m ission presented an interest ing report analysing 
the incom e generated in the retail banking sector in the EU m em ber count r ies, based 
on a sample survey conducted on a sample of 250 banks.  

Reprocessing the data contained in the Com m ission s report , the Abi Study & Research 
Centre has highlighted how in Italy  

1. the rat io of gross incom e from retail banking to GDP, in I taly, is well below the EU 
average: 2% compared to 2.5% of both the EU15 and EU25.  

2. Consum er custom ers: the reported banks gross incom e per consum er for 
personal current accounts ( 204) is considerably affected by such pract ices as: 
joint accounts, yield on deposits, use profiles, m ult i-banking, which, if taken into 
account , m ay alter ( indeed, considerably so) the raw figure; if we consider not only 
personal current accounts 

 

as the EU Com m ission does in it s report 

 

but other 
product lines too, such as credit cards, consum er credit , m ortgages, savings 
deposits, we will observe that the gross income per consumer of Italian banks drops 
below the EU average.  

3. SME custom ers: the sam e observat ions m ade in relat ion to the consum er 
customer segment also apply here.   

1. The retail banking income/GDP ratio  

The DG for Com pet it ion has est im ated an overall incom e in the EU2 5 generated 
by the retail banking sector of between 250 and 275 billion  ( in 2004) . I taly stands 
at between 25 and 30 billion , a figure ident ical to that of Spain, but lower than 
Germany (35-45 billion), France (45-50 billion) and the UK (45-55 billion).   

Based on the rat io of total incom e generated by the retail banking sector in the EU 
countries to the nominal GDP, we have the situation shown in diagram 1.  

Italy 

 

w ith a rat io of about 2 % - ranks am ong the countr ies w ith the low est 
retail banking to overall GDP ratio; the EU15 and EU25 average, in fact, stands 
at 2 .5 % , half a percentage point higher than the I ta lian figure. Am ong the 
principal competitor countries Germany alone ranks beneath Italy, with a ratio of 1.7%, 
while France (2.9%), Spain (3.3%) and the UK (4.2%) all feature much higher figures.      
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Diagram 1  Gross income to GDP ratio in the retail banking sector in the EU25 countries (figures are in 
percentage points, based on 2004 data)  

Source: EU Com m ission and Thom son Financial Datast ream data processed by the ABI Study & Research 
Centre.    

2 . Consum er custom ers  

I n term s of gross retail banking incom e1 per consum er (consum ers are approxim ated 
by the Com m ission by the num ber of accounts, see the following observat ion) , the 
following may be underlined:  

a. incom e from personal bank accounts in I taly averages  204 per consum er 
( ranking second 

 

in absolute term s 

 

after Luxem bourg) , com pared to the EU15 
and EU25 averages of 133 and 119 euros, respect ively. The report also highlights 
that this figure should be interpreted with caut ion, because it is affected and 
characterised by a num ber of different pract ices. Following is an overview of the 
principal critical aspects:  

1. The figure in quest ion does not represent the cost per custom er 
because the Com m ission has surveyed the incom e generated by the bank, 
which is significant ly affected by the quant ity of services rendered and 
loans paid out . On the cont rary, the cost per custom er is the result of a 
com binat ion of m any factors, the principal ones being: yield on deposits 

                                      

 

1 The annual income generated by the overall retail banking act ivit ies, based on the definit ion 
adopted by each interviewed bank. 
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( not included in this survey) , multi- banking, joint accounts (a 
typically Italian practice) and use profiles.   

2. the figure does not express the profitability of each product line, 
because the related costs cannot be isolated. This entails that a 
higher incom e per account does not necessar ily t ranslate into higher 
profits for the banks because bank account services differ 
considerably from country to country: som e include very 
developed services, such as online banking services, others, as in 
the I ta lian case, provide a larger proport ion of conventional 
services, such as personal cheque and cash m anagem ent services 
( in I ta ly, cash t ransact ions account for 9 0 % of overall 
t ransact ions, w hile in the m ajor European countr ies this 
percentage hardly reaches 70%);  

3. the incom e generated by each account is distorted by the pract ices of 
multi- banking and joint accounts. W ith respect to the lat ter , the 
DG for Com pet it ion itself underlines how I ta ly features the low est 
num ber of current accounts per capita in the EU1 5 ( precisely, 0 .6 3 
accounts per person, w hich figure is pract ically the sam e as the 
one reported in the research com m issioned by ABI from Mercer 
Oliver W ym an) . The report a lso m ent ions that the pract ice of joint 
accounts too is m ore w idespread in I ta ly, suggest ing that the 
effect ive cost of a current account , for I talian consum ers, m ay be lower 
than the per custom er average of  204 m ent ioned above (see page 68 
of the report in question);  

4. the incom e figure also includes the interest yielded by the product 
in quest ion, i.e . loans t ied in w ith current accounts. Because this 
form of loan is part icular ly widespread in I taly, the incom e from current 
accounts per consum er are higher than the European average. We d like to 
rem ind that , considering the total loans to households equal to 100, the 
proport ion of loans t ied in with current accounts is 37% in I taly, while the 
average in the Euro area is only 18%.  

b. incom e from savings deposits

 

stands at  67 per consum er, in line both the EU15 
and the EU25 averages of  69 and  64, respect ively;  

c. incom e from consum er credit

 

per consum er, in I taly, ranks am ong the lowest in 
the sample, standing at  337 ( 421 euros in the EU15 and  367 in the EU25) ;  

d. incom e from mortgages

 

per consum er is  1,083, com pared to the average of 
1,126 euros in the EU15 ( 1,015 in the EU25) ;  

e. income from credit cards per consumer is  41 in I taly, which figure is m uch lower 
than in the average of both the EU15 ( 64) and the EU25 ( 65) .     
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3 . Assum ing a consum er using all 5 types of products listed above, the 
average incom e generated in I ta ly from such a custom er w ould be  1 ,7 3 2 , 
com pared to  1 ,8 1 3 of the EU1 5 average ( 2 ,3 4 1 in Spain,  2 ,1 2 6 in 
Germany,  1 ,7 0 1 in the UK,  1 ,6 9 2 in France and  1 ,4 9 4 in the Netherlands 
-  see diagram 2).   
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Diagram 2  Average income generated by a consumer using all the product lines available in 
the retail banking sector in the major European countries (figures are in euros)

 

Source: EU Com m ission data processed by ABI Study & Research Cent re (Tab. 19 on page 69, sum of 
columns 2-6).    

SME custom ers   

Assum ing a SME using short and long- term loans, the average incom e 
generated in I ta ly equal  2 ,6 8 8 , com pared to the EU1 5 average of  2 ,9 6 9 ( 
5 ,4 7 1 in the Netherlands,  3 ,7 9 3 in Spain,  2 ,9 5 2 in Germ any,  2 ,7 2 1 in the 
UK and  1 ,5 0 8 in France  see diagram 3).          
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Diagram 3 - Average income generated by a SME using the current account and term loan 
product lines in the major European countries (figures are in euros)

  

Source: EU Com m ission data processed by ABI Study & Research Cent re (see Tab. 20, page 71, colum ns 
2-3).   

* * * * *   

I n conclusion, assum ing the case of a consum er or a SME using the full range of 
product / service lines provided, the unit incom e in I ta ly is low er than both the 
EU15 average and the major national markets.   


